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“the opinions contained in this presentation are those of the
speaker and should be taken in the context of an urbanist +
landscape architect.”

— disclaimer

@jilly_robertson S
robertsonjilly [©)
jrobertson@dialogdesign.ca X



the Intention

share ideas
leave here a little bit smarter

make the world better






the plan

the context
the challenge

the practice



the context



the context

planning has become political
politics are distracting us from context
context is not just about people

planning risks becoming stagnant



thousands of years of
planning + city building
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Fig. 16 — Plan général de la Cité.
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what is the next big idea In
planning + city building?






what are the ingredients iIn
great city?



SHANG AT CUISINE
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YOU

ARE
WELCOME
HERE.




the challenge...



the challenge...

people have the right to participation
planners have a social responsibility to people

everyone is an expert at something
participation creates ownership of the outcome

citizens are the drivers of change in their cities



people are changing...
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Ml_llenmals have officially = D ER
ruined brunch

Millennials are killing the napkin industry

() cmcos _Jin e |

Millennials are killing the paper

napkin industry.

Younger consumers ;
instead for paper towels at the

dinner table, The Washingtor

iICONIC.
ENU GET TICKETS!

ART OF DOING VACATIONS WELL

Hey Millennials, Stop Killing the Vacation!

Young people are the worst offenders when it comes to foregoing time off. Thanks for that
precedent, guys.

AIMEE PICCHI  MONEYWATCH ﬂ BY JESSICA STILLMAN W GEatrylevelRebel

Blame millennials for the
vanishing bar of soap -.

l()—v LT ! N 17

When it comes to how Americans use soap, it's fair to say millennials are making a

clean sweep ol it




how are millennials
iInfluencing the design of our
cities?



Seniors have too much

house. Millennials have none.

And a business model is born

ERIN ANDERSSEN >
PUBLISHED 11 HOURS AGO

SUBSCRIBE 2 LOGIN >

PUGETSOUND
BUSINESS JOURNAL

Millennials: We want
houscs in thc suburbs

MILLENNIAL
C GMYa,

HOW A NEW
GENERATION CAN
SAVE THE FUTURE

Dennis Walsh & Glen Niemstra




THE
MILLENNIALS WANT I H
IN ACITY

A thriving job market
Affordable rent

Affordable home prices

Movie thes

1|.."|J -

LGBTQ-friendly

Ethnic food

Green or farmers market

Concert or music venues
Quality public transg

or town center

Mall
LI,.. —

Rated on a scale of 1-10: :
10 being most important and 1 being not important :




i

THE CANADIAN

P

STATISTICS
Born between a 71 0/0 ’ B 17% rart time

1981 and 2000 ST

9.5 million in Canada o

ol

Employed 55% Full time

27% of  37% of | $71,000 $102,000 $98,000 $68,000
population workforce

EDUCATION
<@ Post secondary INTERNET PURCHASES

AP degree or diploma.* T

Millennials Gen X Boomers Pre-Boomers

Y= 0r

51% 46% 29% 10%

ST At

750/0 Millennials Gen X Boomers Pre-Boomers

2~ - . w» A . . . .
Male [l Female Ages 25-34 Source: Statistics Canada, Environics SaltWire Network




and Iit's not just about
millennials



who is this generation z?



how do we define
demographic cohorts?



cohorts...

birth year



cohorts...

birth year
major global events
sweeping technological changes

significant economic swings



()censor-

THE GREATEST GENERATION IS PASSING,
WHO WILL REPLACE THEM?
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by 2020 there will be five
distinct decision-making
demographic cohorts



by 2020 there will be five
distinct decision-making
demographic cohorts

traditionalists, boomers, gen x, millennials, gen z



by 2020 generation Z will
make up 40% of consumers



MULTIPLEGENERATIONS @ WORK

TRADITIONALISTS|  BOOMERS MILLENNIAL GEN 202(
Pre-1945 1946-1965 | 1966-1977 | 1978-1995 | After 1995

Experienced: Experienced: Experienced: Experienced: : Experienced:
Great Depression, WWI Television, Moon Landing,  MTV, Nintendo, PC's Natural disasters, diversity, Economic downturn,
and Il, Gl Bill Watergate, Vietnam War . mobile technology - Global Warming
Work is:
Work is: Work is: A difficult challenge Work is: | Work is:
An obligation Expected A means to an end Consistantly evolving
Aspiration: , ,
Aspiration: Aspiration: Work-life balance; Aspiration: Aspiration:
Home ownership Job security independence Freedom and flexibility Structure and stability
Changing Jobs: Changing Jobs: Changing Jobs: Changing Jobs: Changing Jobs:
Stay for life Loyal to employer; If necessary for Is expected Constantly
connecting to values compensation -
Career Paths: Career Paths: Career Paths:
Slow and steady Career Paths: Career Paths: Switch frequently and fast  Career “multitaskers”
Upward mobility Need to know options now '



Millennials GenZ
C

MEDIA

TEXTMESSAGES NG MAGES
COMMUNICATION

PREFERENCE

OPTIMISTS Jo, REALISTS

FOCLS

WORK

z

MATURITY

FLEXIBLE VARIETY {}E FLEXIBLE STABILITY

WORK VALLIES







from Generation
YtoZ

Disinclined to work in a fast-paced environment

Dislike of multi-tasking

More interested in advancement at the company
Less motivated by money to stay at their company

Want their manager to listen to and value their ideas

Enjoy working independently




Corrymunication *§

work/Life Baknce
Efficient
Focus on Results

Touch-tone Telephone
Pager
word Processor




boomers

generation X

generation Y (Millennials)

generation Z

moving out of suburbs

work life balance

not setting down

return to the traditional




boomers

generation X

generation Y (Millennials)

generation Z

generation alpha

moving out of suburbs

work life balance

not setting down

return to the traditional

27?77




Every person is influenced by their biases and values and
experiences, and these shape their expectations for their
City.

It turns out we don't all want the same things...



generation Z...

technology
proximity and convenience
stimulating and varied workplace
sustainability and authenticity
security considerations

Interactive design



how will future generations
iInfluence the design of our
cities?



how do we design a city for
future generations?



what is an authentic city in
today’s context?
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challenges...



challenges...

climate change and resiliency
technology / smart cities
health and wellbeing
migration
food security
Income disparity

social equity
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What have been the e MIC consequence 1 global increase in occurence of severe weather events”?

WORLD
N eyt ECONOMIC
> report #0utlook2015 FORUM

S’




WORLD
ECONOMIC
FQRUM

When will the future arrive? Rum

800 technology executives and experts from the information and communications technology sector  COMMITTED T0
IMPROVING THE STATE

were surveyed as part of our Technology Tipping Points and Societal Impactreport  ormewoud

Technology tipping points expected to occur by 2025 Percentage of respondents

10% of people wearing clothes connected to the internet

The first robotic pharmacist in the US

The first 3D-printed car in production

5% of consumer products printed in 3D

90% of the population with regular access to the internet
Driverless cars equalling 10% of all cars on US roads

The first transplant of a 3D-printed liver

Over 50% of internet traffic to homes for appliances and devices
The first city with more than 50,000 people and no traffic lights
The first Al machine on a corporate board of directors

Source: World Economic Forum, Technology Tipping Points and Societal Impact report, 2015






Excellent! So that s passed then. All we need
do now iIs draft the consultation document”
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Most people strive to have an identity and a purpose... it
makes us relevant.

A great failure of a traditional process is its inability to
capture this variety ... the variety that creates authenticity in
a community and that we as planners need to listen for and

respond to...



the practice



the practice

policy changes
built / engineered changes
technological changes

Process cha Nnges



BEAUTIEURL

CEW YORK, “HOWENG |
FuMECC A, |A SCIENTISTS, ANDS
HANGHAI, | LEADING ARE
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what about the people?






participatory process

people have the right to participation
planners have a social responsiblility to people
everyone is an expert at something

participation creates ownership of the outcome
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H'ow Ao W envision
Hie Future of Hie u—Fﬁ
+o sevve all citHizens

even beter”
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participatory process

people have the capacity to self organize
self organization leads to emergence

emergence can lead to innovation









10U ARE A GREAT GREAT
URBAN PLANNER
ALL THE OTHERS ARE

A TOTAL DISASTER
BELIEVE ME

EVERYONE AGREES




participation leads to better
public places.

in collaboration with planners



the end

planning is bigger than politics
planning is about collaboration
planning Is placemaking + city building

planning is with people






“Intricate minglings of different uses in cities are not a form
of chaos. On the contrary, they represent a complex and
highly developed form of order.”

— Jane Jacobs
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